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Policy Context

Registration Manager Australian Skills Quality Authority (ASQA)

Conditions of Registration 2025 Standards for RTOs and ESOS / CRICOS requirements, where
applicable

Codes and Standards 2025 Standards for RTOs — Compliance Requirements relating to

information and transparency, including marketing and advertising
and guarantees / inducements; National Code of Practice for
Providers of Education and Training to Overseas Students 2018,
including Standards 1, 2, 3 and 4 where applicable

Legislation or Other National Vocational Education and Training Regulator Act 2011;
Requirements Education Services for Overseas Students Act 2000; Competition
and Consumer Act 2010; Privacy Act 1988; Australian Qualifications
Framework requirements

Related Documents Communication Policy and Procedure; Student Handbook;
Complaints and Appeals Policy and Procedure; Fees, Charges and
Refunds Policy and Procedure; Education Agent Management Policy
and Procedure; Records Management Policy; approved marketing
forms and registers

1. Purpose

This policy and procedure explains how Million Brown’s College (MBC) develops, approves, publishes, monitors
and reviews marketing and advertising for its training and assessment products and services.

It is intended to ensure that all marketing and advertising is ethical, accurate, current, professional, and compliant
with applicable VET, consumer protection, and ESOS / CRICOS requirements where relevant.

2. Objective

MBC will ensure that marketing and advertising of all AQF qualifications, statements of attainment, accredited
courses, non-accredited services, and CRICOS-related offerings is conducted ethically and accurately and is
consistent with its scope of registration, legal obligations, and public information.
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3. Scope

This policy applies to all current, prospective and former students, staff, contractors, education agents, third parties,
employers, industry stakeholders, and any person involved in preparing, approving, publishing, distributing or using
MBC marketing material.

4. Policy Statement

MBC will market its services professionally and maintain the integrity and reputation of the VET and international
education sectors.

Marketing and advertising must be accurate, clear, unambiguous, current, authorised, and only about services that
MBC is approved to provide.

Marketing and advertising must distinguish nationally recognised training from non-accredited training and must not
mislead or create false expectations about course outcomes, employment, licensing, migration, transfer, or
admission.

5. Marketing Principles

All marketing and advertising must be accurate and unambiguous.

Marketing must only describe the services that MBC actually offers and must align with MBC’s current scope of
registration and CRICOS registration, where applicable.

Nationally recognised training must be clearly distinguished from any non-accredited training or other services.

Marketing must not devalue or damage the reputation of the Australian education industry or make negative or
derogatory comparisons about other providers.

Marketing must comply with copyright, privacy, consumer law, and logo use requirements.

6. Information That Must Be Accurate

MBC will not provide false or misleading information or advice about claims of association between providers,
employment outcomes, automatic acceptance into another course, work-based training requirements, prerequisites
including English language proficiency, possible migration outcomes, or any other information relating to MBC, its
course, or outcomes associated with the course.

MBC will ensure that course names, qualification titles, and training product references match the relevant training
package, accredited course, or approved course documentation.

7. Required Marketing Content

Where relevant to the material and audience, marketing and pre-enrolment information must accurately
communicate admission procedure and criteria, entry requirements and competencies, assessment procedures,
course costs, refund information, complaints and appeals information, any student guarantees or protections that
apply, learner obligations, and any materials or equipment the learner must provide.

MBC will ensure that information given to overseas students before enrolment includes the matters required by the
National Code 2018, such as course content and duration, mode of study, assessment methods, location, facilities,
fees, refund information, grounds for deferral / suspension / cancellation, ESOS information, and relevant
information on living in Australia where applicable.

8. Use of Names, Codes and Logos

MBC'’s legal entity or trading name and where required the ABN/TOID / RTO code and CRICOS code, must appear
on written and electronic marketing materials where relevant.

The NRT logo must only be used in accordance with the current Nationally Recognised Training Logo Conditions of
Use Policy.

The AQF logo must only be used in accordance with current AQF logo requirements and only on approved
certification documentation or other approved uses.
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9. Education Agents, Joint Advertising and Third Parties

Any third-party information or testimonials used in marketing must have written permission where required and
must be accurate and current.

Joint advertising with an education agent, third party, or another institution must be approved by the CEO or
authorised delegate and must clearly identify MBC'’s role and provider details where applicable.

Where MBC uses education agents for overseas students, MBC will maintain written agreements and manage
agent information in accordance with the National Code 2018 and PRISMS requirements where applicable.

10. Additional CRICOS Marketing Requirements

Promotional material for overseas students must accurately reflect the commencement period, holiday period,
delivery location, and study arrangements relevant to the course or intake being advertised.

MBC must not actively recruit a student where doing so would conflict with requirements relating to transfer
between registered providers before the student has completed six months of the principal course of study, except
where lawful and supported by applicable procedures.

MBC must not claim to commit to secure, or guarantee, a migration outcome or successful education assessment
outcome.

11. Procedure — 11.1 Material Development and Approval

Approval to develop new marketing material or amend existing material must be obtained from the CEO or
authorised delegate.

Materials must be developed in accordance with an approved brief and reviewed for compliance, accuracy, and
consistency.

A clearly identified draft must be reviewed by relevant stakeholders and feedback provided.

Content changes must be actioned and the final draft must be approved by the CEO or authorised delegate before
publication or distribution.

Signed or otherwise approved final copies must be retained in the approved marketing materials register or other
controlled storage location.

11. Procedure — 11.2 Non-English Advertising

All non-English advertising must be checked by a competent native speaker or other suitable reviewer for the
accuracy of information and interpretation. This review must be recorded.

11. Procedure — 11.3 Material Use

All MBC staff and representatives must only use approved current marketing and client information when providing
information to clients and prospective clients.

Printed and electronic materials must be the current approved version.

When changes are made to marketing materials, internal and external stakeholders who rely on those materials
must be informed and outdated material must be withdrawn from use.

All staff are responsible for reporting any errors or inaccuracies identified in marketing materials to the CEO or
authorised delegate immediately.

11. Procedure — 11.4 Website and Social Media

Approval to add new content to the website or social media must be obtained from the CEO or authorised delegate.

Website and social media content must be reviewed before publication to ensure accuracy, consistency, and
appropriateness.

Photos or content involving staff, students, or activities must only be used where authorised.
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Comments, posts, and queries must be monitored and offensive or inappropriate content must be escalated and
removed as required.

Content must be updated regularly and queries must be responded to promptly and appropriately.

11. Procedure — 11.5 Training and Assessment Services

The content of training and assessment services or products can only be changed through the approval of the CEO
or authorised delegate.

This marketing policy does not itself authorise changes to training products, delivery, or assessment services.
11. Procedure — 11.6 Special Situations

The CEO may approve advertising or marketing in special situations where required, subject to compliance, legal,
and reputational considerations.

12. Continuous Improvement

A summary of marketing-related matters will be reviewed through MBC’s Continuous Improvement and
Management Meeting processes.

This review is intended to identify repeat issues, common compliance risks, stakeholder concerns, and any
adverse trends that require correction.

13. Confidentiality and Privacy Statement

MBC values and is committed to protecting the privacy of its staff, students and stakeholders. Marketing-related
information and stakeholder contact information will be handled in accordance with MBC’s privacy obligations and
approved procedures.

14. Publication

This policy will be available to relevant students and staff through MBC'’s approved document access points,
including the intranet, controlled document system, website, or on request, as appropriate.

This policy and procedure forms part of the information distributed and communicated during staff orientation and
relevant inductions.

15. Review Processes

Policy review frequency: Annually.

Responsibility for review: RTO Manager / Compliance Manager.

Approved policy decisions and changes will be documented in version control records, communicated to relevant
staff, and uploaded to approved document locations.
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